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GRAND INDONESIA

For Immediate Release

Grand Indonesia and Disney Cruise Line Present a Magical School Holiday with
“The Grand Adventure”

Jakarta, 2 July 2025 — A touch of Disney made its way in the heart of Jakarta this July, as Disney Cruise
Line sets sail with its very first customer activation in Indonesia, hosted by Grand Indonesia, one of the
country’s leading lifestyle destinations.

“The Grand Adventure” invites families, shoppers, and Disney enthusiasts of all ages to experience the
enchantment of Disney Cruise Line from 2 July to 31 August 2025. This special mall activation will
feature a series of fun and photogenic spaces inspired by the seven themed areas onboard the Disney
Adventure, the first Disney Cruise Line ship to homeport in Asia - sailing from Singapore from 15
December 2025.

Grand Indonesia’s Main Atrium will be transformed into a nautical themed wonderland with a ship
inspired decor that captures the essence of the Disney Adventure while featuring a rotating 2.9m 3D
Figurine of Captain Mickey Mouse overlooking the activation spaces inspired by Town Square, Marvel
Landing and Disney Imagination Garden. While over at Shinta Lobby, customers can get a taste of Toy
Story Place, a themed area that brings to life the world of Pixar’s “Toy Story” movies.

Throughout 2 July to 31 August 2025, customers will also be delighted with exciting activities lined up
within these seven spaces, including an opportunity to meet some Special Friends from Disney Cruise
Line across select weekends!

Enjoy lively dance performances at the Main Atrium on 4-6 July and 16—17 August at select timings,
then head to the Shinta Lobby on Fridays to catch Enchanted Melodies — live piano performances of
your favorite Disney tunes on 11, 18, 25 July and 1, 8, 15, 22, 29 August.

Weekends will also feature creative workshops that bring families together through hands-on activities,
eligible by showing a minimum same-day purchase receipt of IDR 300,000 from Grand Indonesia, subject
to availability. The workshop sessions are held at Main Atrium, East Mall level 1, with limited seating
available, including:

e DIY Tote Bag Painting on 19, 26 July and 9, 23, 30 August

e Character Face Painting on 20, 27 July and 10, 24, 31 August

e Charm & Beads Creation on 20, 27 July and 10, 24, 31 August
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Adding to the excitement, customers can also Wish Upon an Adventure and stand a chance to win a
3-night cruise holiday on the Disney Adventure at Snow White’s wishing well located at the Main Atrium,
customers can submit their wish to set sail on a Disney Adventure cruise holiday where the most creative
wish wins. Terms and conditions apply.

Grand Indonesia and Disney Cruise Line also collaborated with UOB Indonesia to bring special benefits
for those who book their Disney Adventure cruise vacation at the UOB Booth located at Skybridge level
1. Customers can enjoy special benefits, including onboard credits of up to USD250 and exclusive Captain
Mickey and Friends plushies.

As part of the collaboration with UOB, customers can also turn their shopping spree into fantastic
rewards through the Spend & Spin program for G CARD Members and UOB Credit Card members. Stand
a chance to win a 3-night voyage on the Disney Adventure, Disney Cruise Line inspired sling bags &
travel pouch, Disney Cruise Line inspired scarves, exclusive LEGO & Pandora Disney collections. Other
rewards include AirPods + Paul Smith Leather Case, shopping & dining vouchers, Corkcicle tumbler, and
Starbucks Cards. Simply spend a minimum of IDR 2,000,000 using a UOB Credit Card or IDR 4,000,000
with any other payment method, then redeem your receipt at Shinta Lobby, to play the Gashapon
machine. Terms and conditions apply.

Share the magic on Instagram with two exciting challenges running until 31 August. Join the Hidden
Adventure Hunt by finding cleverly hidden classic three-circle silhouette designs of Mickey Mouse’s head
and ears throughout the mall and posting them to Instagram by tagging @grandindo; three lucky
winners will receive a Disney-themed Corkcicle tumbler. Also, dress your little ones in looks inspired by
their favorite Disney, Pixar or Marvel characters to join the Once Upon a Look (Kids’ Photo Competition),
snap a photo at Grand Indonesia, and upload it to Instagram, tag @grandindo, and use the hashtags
#TheGrandAdventure #GrandIindonesia #DisneyCruiseAdventure for a chance to win Disney-themed
LEGO. Don’t forget to follow @grandindo for surprise giveaways, fun updates, and magical moments all
season long!

"We are thrilled to collaborate with Disney Cruise Line in presenting a magical school holiday experience
for families and children for the first time. Through thoughtfully curated engaging and fun activities, we
aim to create lasting memories for customers of all ages. We warmly invite our customers to take part in
this special celebration and make Grand Indonesia their destination for inspiration, joy, and meaningful
family moments this holiday season," shared Kanina Hanindita as General Manager of Marketing
Communication & Operations Grand Indonesia.
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Don't miss the chance to enjoy magical and joyful school holiday memories only at Grand Indonesia with
Disney Cruise Line!

About Grand Indonesia

Grand Indonesia is one of Indonesia’s largest and most successful shopping malls, providing an international standard shopping
and entertainment experience to a wide range of customers, including Jakarta’s professionals and fashion enthusiasts.
Comprising East Mall and West Mall connected by a Skybridge, Grand Indonesia spans over 250,000 square meters and is
located in Jakarta’s prestigious Bundaran HI district. Grand Indonesia is part of an integrated development that includes Menara
BCA, the five-star heritage Hotel Indonesia Kempinski Jakarta, and Kempinski Private Residences. Opened to the public in 2007
and officially inaugurated on 20 May 2009, Grand Indonesia is proud to be known as “The Shopping Landmark of Indonesia”.
The mall is home to more than 350 tenants across fashion, lifestyle, and F&B categories and regularly hosts seasonal events,
annual shopping programs, as well as social and cultural initiatives.

For further information
Corporate Communications Dept.
Grand Indonesia

Phone :021 2358700

Mobile :0817 788 919
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Siaran Pers

Grand Indonesia dan Disney Cruise Line Mempersembahkan
A Magical School Holiday with
“The Grand Adventure”

Jakarta, 2 Juli 2025 — Sentuhan ajaib Disney hadir di pusat kota Jakarta pada bulan Juli ini, lewat
kegiatan spesial perdana Disney Cruise Line untuk para pelanggan di Indonesia, yang diselenggarakan
bersama Grand Indonesia, salah satu destinasi gaya hidup terkemuka di Tanah Air.

“The Grand Adventure” mengajak keluarga, para pengunjung mal, dan penggemar Disney dari segala
usia untuk merasakan keajaiban Disney Cruise Line mulai 2 Juli hingga 31 Agustus 2025. Aktivasi spesial
di mal ini menghadirkan serangkaian area seru dan spot foto menarik yang terinspirasi dari tujuh zona
tematik di atas Disney Adventure — kapal Disney Cruise Line pertama yang akan berlabuh di Asia dan
mulai berlayar dari Singapura pada 15 Desember 2025.

Main Atrium Grand Indonesia akan disulap menjadi dunia ajaib bertema nautikal dengan dekorasi kapal
yang menghadirkan nuansa khas Disney Adventure. Di tengah area dekorasi, akan terdapat figur 3D
Captain Mickey Mouse setinggi 2,9 meter yang dapat berputar, seolah mengamati zona-zona seru di
sekitarnya seperti Town Square, Marvel Landing, dan Disney Imagination Garden. Sementara itu, di area
lobi Shinta, pengunjung dapat merasakan keseruan Toy Story Place — zona bertema yang menghidupkan
dunia film Pixar “Toy Story”.

Selama periode 2 Juli hingga 31 Agustus 2025, para pengunjung akan dimanjakan dengan berbagai
aktivitas menarik di tujuh zona tersebut, termasuk kesempatan untuk bertemu dengan Special Friends
dari Disney Cruise Line di akhir pekan tertentu.

Nikmati penampilan tari bertema Disney di Main Atrium pada tanggal 4—6 Juli dan 16—17 Agustus, serta
pertunjukan piano live “Enchanted Melodies” di lobi Shinta pada 11, 18, 25 Juli dan 1, 8, 15, 22, 29
Agustus, yang akan membawakan lagu-lagu Disney favorit Anda.

Akhir pekan juga akan dimeriahkan dengan berbagai workshop kreatif yang seru untuk seluruh keluarga.
Pengunjung dapat mengikuti aktivitas ini dengan menunjukkan struk belanja minimal Rp 300.000 di hari
yang sama dari tenant Grand Indonesia, selama kuota masih tersedia. Sesi workshop akan berlangsung di
Main Atrium, East Mall lantai 1, dengan jumlah tempat duduk terbatas. Beberapa workshop yang dapat
diikuti antara lain:

e DIY Tote Bag Painting: 19, 26 Juli dan 9, 23, 30 Agustus

e Character Face Painting: 20, 27 Juli dan 10, 24, 31 Agustus

e Charm & Beads Creation: 20, 27 Juli dan 10, 24, 31 Agustus
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Menambah keseruan, pengunjung juga dapat mengikuti program “Wish Upon an Adventure” dan
berkesempatan memenangkan liburan pesiar selama 3 malam di atas kapal Disney Adventure. Cukup
kunjungi Snow White’s Wishing Well yang terletak di Main Atrium dan tuliskan harapan Anda untuk
dapat berlayar bersama Disney. Harapan paling kreatif akan dipilih sebagai pemenang. Syarat dan
ketentuan berlaku.

Grand Indonesia dan Disney Cruise Line juga bekerja sama dengan UOB Indonesia untuk menghadirkan
penawaran spesial bagi pengunjung yang memesan liburan pesiar Disney Adventure di booth UOB yang
terletak di Skybridge lantai 1. Nikmati berbagai keuntungan, termasuk onboard credit hingga USD250
serta boneka eksklusif Captain Mickey & Friends.

Sebagai bagian dari kolaborasi dengan UOB, pengunjung juga berkesempatan untuk mendapatkan
berbagai hadiah menarik melalui program Spend & Spin untuk para G CARD Member dan pemegang
Kartu Kredit UOB. G CARD Member dapat berbelanja senilai minimal Rp 2.000.000 dengan Kartu Kredit
UOB atau Rp 4.000.000 dengan metode pembayaran lain, lalu menukarkan struk belanja di lobi Shinta
untuk mengikuti permainan mesin Gashapon. Hadiah yang dapat dimenangkan antara lain:

e Berlibur selama 3 malam di kapal pesiar Disney Adventure
Sling bags & travel pouch bertema Disney Cruise Line
Scarf eksklusif Disney Cruise Line
Koleksi LEGO & Pandora edisi Disney
AirPods + Paul Smith Leather Case
Voucher belanja dan makan
Tumbler Corkcicle dan Kartu Starbucks

Bagikan momen ajaib Anda di Instagram dengan mengikuti dua program social media di bawah ini hingga
31 Agustus 2025:

1. Hidden Adventure Hunt: Temukan siluet kepala Mickey Mouse yang tersembunyi di seluruh area
mal dan unggah ke Instagram dengan menandai @grandindo. Tiga pemenang beruntung akan
mendapatkan tumbler Corkcicle edisi Disney.

2. Once Upon a Look (Kompetisi Foto Anak): Kenakan busana bertema karakter favorit dari Disney,
Pixar, atau Marvel, abadikan momen di Grand Indonesia, unggah ke Instagram dengan tagar
#TheGrandAdventure #Grandindonesia #DisneyCruiseAdventure, dan menandai @grandindo
untuk mendapatkan kesempatan memenangkan LEGO bertema Disney.

“Kami sangat antusias dapat bekerja sama dengan Disney Cruise Line untuk menghadirkan pengalaman
liburan sekolah yang penuh keajaiban bagi keluarga dan anak-anak untuk pertama kalinya. Melalui
rangkaian aktivitas seru dan menyenangkan, kami berharap dapat menciptakan momen yang tak
terlupakan bagi pengunjung dari segala usia. Kami mengundang para pengunjung untuk merayakan
momen spesial ini dan menjadikan Grand Indonesia sebagai pilihan utama destinasi liburan keluarga
musim ini,” ujar Kanina Hanindita, selaku General Manager Marketing Communication & Operations
Grand Indonesia.
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Jangan lewatkan kesempatan untuk menciptakan kenangan liburan sekolah yang penuh keceriaan dan
keajaiban hanya di Grand Indonesia bersama Disney Cruise Line!

Tentang Grand Indonesia

Grand Indonesia adalah salah satu mall terbesar dan tersukses di Indonesia dengan menawarkan pengalaman berbelanja dan
hiburan bertaraf internasional bagi para pengunjung, seperti para eksekutif dan fashionista Jakarta. Terdiri dari East Mall dan
West Mall yang dihubungkan oleh Skybridge dengan total luas + 250,000-meter persegi, Grand Indonesia terletak di bilangan
terkenal dan bergengsi kota Jakarta, yaitu Bundaran HI. Grand Indonesia merupakan pengembangan terpadu yang terdiri dari
Menara BCA, Hotel Indonesia Kempinski - sebuah hotel warisan bintang 5 di Indonesia dan Kempinski Private Residences. Grand
Indonesia pertama kali dibuka untuk umum pada tahun 2007 dan kemudian diresmikan pada tanggal 20 Mei 2009 dengan
keyakinan untuk menjadi “The shopping landmark of Indonesia”. Saat ini total tenant yang ada berjumlah lebih dari 350 tenant
yang terdiri dari fashion, lifestyle serta tenant F&B, Banyak program dan event yang diselenggarakan secara berkala oleh Grand
Indonesia, diantaranya seasonal event, program undian tahunan, dan tentunya acara sosial dan kebudayaan.

Informasi lebih lanjut
Corporate Communications Dept.
Grand Indonesia

Phone  :021 2358700

Mobile :0817 788 919



